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The indigenous natural plant products industry in 

Namibia includes valuable plant species such as devil’s 

claw, hoodia, marula, Kalahari melon, commiphora 

(omumbiri), !nara and ximenia (sour plum), all of 

which present rural communities with important 

income generating opportunities. 

 

The industry is significant for the national economy 

because of its growth potential. Demand in the 

international markets for natural ingredients is 

generally strong and growing, mainly for use in 

medicinal products and cosmetics. While the export 

volumes and value of some products have continued 

to increase over the years, other products have 

recently experienced a sharp decline in demand due to 

a number of internal and external factors affecting 

their supply and demand. Hoodia and ximenia, for 

instance, show negative market outlook trends for 

2010.  The worldwide economic crisis that broke in 

early 2009 has also had a negative impact on 

performance in the industry.  

 

Nevertheless, projections from the market indicate 

that demand for natural, organic and Fair Trade 

products is picking up internationally, as consumers 

are becoming more aware of what they are putting on 

or into their bodies.  As 

always, understanding con-

sumers and market trends 

is critical for market access.  

Excluding income gener-

ated from hoodia and 

!nara seeds, as well as 

from the informal traders 

whose activities go un-

recorded, income generated in 2009 through INP 

sector production amounted to close to N$13.5 

million.  The harvesting of indigenous plants for both 

nutritional and economic value constitutes an import-

ant part of the livelihoods of many rural households in 

Namibia.  Because informal activities are not recorded, 

the total number of people involved in the industry is 

not known, but an estimated 8 000 organised 

producers are currently directly involved in INP 

harvesting and processing.  They are concentrated in 

communities in rural communal areas, who make use 

of the opportunity to produce products to generate 

additional income as a diversification activity. 

Table 1:  Estimated value of exports from indigenous plant resources (2008 – 2009) 

2008 2009 
Plant resources 

Volume (kg) Value (N$) Volume (kg) Value (N$) 

Devil’s caw 686 000 21 000 000  370 000 12 000 000 

Hoodia 3 595  7 196  

Kalahari melon 7 370 921 250 6 019 616 948 

Marula  5 022 905 000 3 419 564 113 

Ximenia 5 805 863 800 0 0 

Commiphora 6 094 304 270* 5 010 250 520* 

Total 713 886 23 994 320 394 448 13 431 581 

*N$ paid out to harvesters

Welcome to 

INP Market Bulletin 

In order to empower the producers of indigenous 

natural products, service providers, traders, 

international buyers and other stakeholders, the 

Indigenous Natural Products (INP) Activity of 

Millennium Challenge Account Namibia (MCA-N) has 

set as one of its goals the collation and dissemination 

of market-related information on indigenous natural 

products in Namibia.  This Activity will function 

through the National Botanical Research Institute 

(NBRI) in the Ministry of Agriculture, Water and 

Forestry (MAWF) and will ensure that INP 

stakeholders are kept informed with regards to prices 

and new developments in the market place. 

 

This inaugural issue of INP Market Bulletin serves as a 

starting point for the dissemination of market-related 

information on indigenous natural products in 

Namibia. It presents a preliminary report, prepared 

within the framework of the MCA-N INP Activities 

and is intended to provide an overview of production 

and exports and a review of market conditions for 

selected indigenous plant products. 

 

At this stage, the intention is that INP Market Bulletin 

will appear bi-annually, providing that it proves to be 

useful for INP stakeholders in Namibia. We therefore 

welcome any feedback on the type of information 

that should be made available and suggestions for 

improving the bulletin. 
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DEVIL’S CLAW 
   

Scientific name: 
Harpagophytum 

procumbens 

Common name: devil’s claw 

Commercially 

harvested: 

Kavango, Caprivi, 

Otjozondjupa and 

Omaheke regions  

Exports (2009): 379 tonnes 

Export value (2009): +/- N$12 million  

Number of organised 

producers/harvesters 

(2009): 

2 354  

 

Production:  Namibia is the foremost producer of 

devil’s claw in the world.  Devil’s claw is the common 

name for the Harpagophytum spp., of which there are 

two species: H. procumbens and H. zeyheri.  

Namibian exports of devil’s claw increased from 18 

tonnes in 1975 to over 851 tonnes in 2003.  More than 

5 000 tonnes were exported between 2000 and 2009 

to various countries around the world. 

Much of the material sourced from Namibia is 

harvested by members of rural communities in communal 

areas.  The plant is harvested for commercial purposes 

in Kavango, Caprivi, Otjozondjupa and Omaheke 

regions.  Because it is not known how many informal 

traders whose activities go unrecorded are involved, 

the total number of harvesters cannot be exactly 

determined, but the total number of registered 

producers in Namibia is estimated to exceed 2 350, 

with 1 200 of these residing in Otjozondjupa Region.  

Products:  Namibia’s devil’s claw is exported as dried, 

unprocessed slices, with low value addition.  The 

harvesting method entails removing some, but not all, 

of the side tubers of the mature plants from the 

ground without disturbing the taproot.  The harvested 

tubers are cleaned of soil and then cut into 5 mm-thick 

slices.  The slices are then placed on netting raised off 

the ground in the shade to dry properly.  The final 

products are packed into bags ready for the market. 

 

Plant uses:  Devil’s claw is widely known as a 

medicinal plant and is used to alleviate the symptoms 

of arthritis and rheumatism.  Other recorded uses 

include the treatment of fluctuating blood pressure, 

gastrointestinal problems, arteriosclerosis, hepatitis, 

neuralgia and ulcers, boils, skin lesions and wounds. 

 Devil’s claw products are registered as herbal 

medicines in France and Germany, and as food 

supplements in the United Kingdom, the Netherlands, 

the USA and the Far East.  

Export market: The international market for devil’s 

claw has grown to such an extent that the sector is 

now the largest segment within the INP industry in 

terms of volumes produced and of income generated, 

which amounts to millions of dollars of foreign 

currency annually.  Exports of devil’s claw to various 

destinations in 2009 are detailed in Figure 2 below.  

Germany is the most significant importer, with 

102 620 kg in 2009, followed by Italy (96 522 kg), 

Poland (66 000 kg), France (61 534) kg, and African 

countries (mainly South Africa) and various other 

countries with less than 15 000 kg each.  

Export value:  Through foreign currency earnings, the 

sector makes a significant contribution to the national 

economy.  In 2008, 686 tonnes of devil’s claw were 

exported with an estimated value of N$21.5 million; in 

2009, 378 tonnes were exported with an estimated  

value of N$12 million.  The exact values cannot be 

determined, in part because data relating to prices 

obtained by exporters are confidential. 

Development in the market:  In recent years, higher 

prices have been paid for organically certified 

products.  The average price paid “Cost and Freight” 

(CFR) for organically certified H. procumbens in 2009 

was approximately  €5.00/kg while the price for 

organic H. zeyheri ranged between  €2.70/kg and  

€3.30/kg.  The export value of the sustainably 

harvested devil’s claw could be in the region of 

N$1.1 million CFR.   

 

 

 

 

 

 

 

 

 

Figure 1:  Total production of devil’s claw (1997 – 2009) 
Source:  MET 
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Figure 2:  Namibian devil’s claw exports (countries) (2009) 
Source:  MET 

Progress has been made in organising harvesters’ groups to improve 

sustainable harvesting practices and the marketing of Namibian organic 

devil’s claw.  Table 2 below provides data on sustainably harvested devil’s 

claw in Namibia for 2009. 

 

 

Estimated value of devil’s claw exports for 2009 

Total devil’s claw exported from Namibia in 

2009  
378 702 kg 

Estimated quantity of H. procumbens 

exported – 45% of total  
170 416 kg 

Estimated quantity of H. zeyheri exported – 

55% of total (kg) 
208 286 kg 

Estimated total income from H. procumbens 

(Average €3.15/kg) 
€536 810 

Estimated total income from H. zeyheri 

(Average €2.50/kg) 
€520 715 

ESTIMATED TOTAL INCOME (€) €1 057 525 

ESTIMATED TOTAL INCOME (N$) N$12 161 541 

• Total quantity of devil’s claw exported based on MET 
export permit data 

• Namibian dollar value based on average €/N$ exchange 
rate for 2009 (€1 = N$11.5) (Source:  FNB) 

It is noteworthy that in the case of sustainably 

harvested devil’s claw, harvesters are receiving close 

to 50% of the export value.  This is in stark contrast to 

the majority of devil’s claw sales, where harvesters 

typically receive between 15% and 30% of the value. 

 

 

The Nyae Nyae and N#a Jaqna conservancies and the 

Kyaramacan Association producer groups have 

obtained organic certification and established the 

required procedures and standards relating to 

traceability, sustainable harvesting and processing.  In 

addition, and most importantly, these producer 

groups have entered into agreements with a Namibian 

exporter to purchase their devil’s claw.  Linking 

harvesters directly to buyers shortens the value chain 

by eliminating the need for intermediaries, resulting in 

improved prices paid to the primary producers.  In 

2009 these three producer groups comprised 786 

registered harvesters.   

 

Market outlook:  In late 2008, devil’s claw purchase 

volumes and prices from the traditional markets were 

lower, a trend that was reflected in the sales data of 

almost all other indigenous natural products.  

Although it is too early to be certain, current market 

information indicates that slightly better sales of 

devil’s claw could be expected in 2010. 

 

 

Table 2:  Sustainably harvested devil’s claw in Namibia (2009) 

 

Producer Group No. of Producers Price/Kg (N$) Quantity Sold (Kg) Total Income (N$) 

SHDC Project (Omaheke) (H. procumbens) 42 20.00 1 605.50 32 110.00 

Nyae Nyae Conservancy (H. procumbens) 180 19.00 6 527.00 124 013.00 

N#a Jaqna Conservancy (H. procumbens) 245 19.00 8 685.20 165 018.80 

Kyaramacan Association (H. Zeyheri) 361 8.00 18 215.50 145 724.00 

Totals 828   35 033.20 466 865.80 

3 



I N P  M a r k e t  B u l l e t i n  

 4

    Photo: NBRI 

HOODIA 
 

Scientific names: 
Hoodia gordonii;     

Hoodia currori  

Common name: Hoodia 

Commercial 

production: 

Hardap, Khomas and 

Karas regions 

Exports (2009): 7.2 tonnes 

Export value (2009): not known 

Number of organised 

producers/harvesters 

(2009): 

300 (225 of these are 

beneficiaries of the 

recently ended Hoodia 

Cultivation and Poverty 

Reduction Project)   

  

 

Production:  There are two species harvested for 

commercial purposes, namely H. gordonii and H. 

currori.  The plant is an indigenous succulent with high 

potential for increased production through cultivation, 

as it grows in some of Namibia’s most arid 

environments, easily coping with extremely high 

temperatures and periods of prolonged drought.  The 

European Union in Namibian (EU) provided financial 

assistance to assist communal farmers in southern 

Namibia to increase production through the Hoodia 

Commercialisation and Poverty Reduction Project.  

The EU project benefited some 225 small-scale hoodia 

farmers, who have been capacitated to produce 

hoodia for commercial purposes.  Producers range 

from small-scale, household units to large commercial 

undertakings with substantial plantations.  

 

Products:  The main hoodia product produced in 

Namibia is dried powder, which is used to produce 

capsules, gel and drops. Hoodia seedlings, dried slices, 

fresh material and seeds are also produced. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Plant uses:  Hoodia is well known as an appetite 

suppressant.  The San and Nama people in Namibia 

have traditionally used the plant for a variety of 

purposes, including as an appetite and thirst 

suppressant and for the treatment of various ailments. 

 

Because of high production and high demand in 

international markets, hoodia was once one of the 

most promising indigenous natural products in 

Namibia.  Hoodia’s commercial potential derives from 

its being an appetite suppressant, which makes it an 

effective natural anti-obesity agent.  This property 

generated considerable international interest and 

excitement in the plants.  Hoodia’s active ingredient, 

known as “P57”,  was isolated and patented by the 

Council for Scientific and Industrial Research in South 

Africa.  The patent licensee, namely the UK-based 

pharmaceutical company Phytopharm, is seeking 

financial resources to conduct research to establish 

the safety and efficacy of the products with a view to 

marketing hoodia-based pharmaceutical products 

internationally. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Export market:  The international market for hoodia is 

currently depressed, while the domestic market is 

small.  However, hoodia has substantial potential in 

the functional food and herbal supplement markets as 

an appetite suppressant.  

 

Between 2007 and 2010, South Africa was the main 

export market for Namibian hoodia, followed by 

France and Germany.  Much of the material exported 

to South Africa is not sold on, but is sterilised in 

anticipation of a possible buyer being identified.  Some 

materials exported to South Africa are processed into 

value-added products such as capsules and tubes of 

gel for re-export to other countries, as shown in 

Figure 4 below. Figure 3:  Hoodia export volumes by country (2007 – 2010) 
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Development in the market:  Exports to international 

markets diminished substantially after Unilever 

withdrew from research on hoodia and published a 

press release expressing concerns over its safety and 

efficacy.  Nevertheless, there seems to be growing 

international demand for value-added hoodia 

products.  Between 2007 and 2010, Namibia exported 

close to 35 000 units of value-added hoodia products, 

which included capsules, gel tubes and other items, as 

compared to 7 590 kg of raw materials.  

 

An upward trend was observed in the first quarter of 

2010, with value-added products amounting to 15 703 

items being exported.  Israel is by far the highest 

importer of hoodia capsules, accounting for more that 

50% of total capsule exports between 2007 and 2010.  

 

Market outlook:  Regional industry stakeholders (in 

Namibia and South Africa) continue to see potential in 

the industry and are exploring possibilities for new 

uses and new markets for hoodia products.   

 

 

Figure 4: Export of value-added hoodia products (2007 – 2010) 
Source:  MET 

 

 

Figure 5: Total hoodia exports and imports (2008 – 2010) 
Source:  MET  

 

 

 

 

MARULA 
 

Scientific name: Sclerocarya birrea  

Common name: Marula  

Commercially harvested: 
North-central 

regions 

Exports (2009): 13.7 tonnes 

Export value (2009): N$ 564 133 

Number of organised 

producers/harvesters (2009): 
5 000  

 

Production:  The production of marula oil involves 

about 5 000 women in the rural areas of northern 

Namibia who are members of the Eudafano Women’s 

Co-operative (EWC). They collect the fruits from the 

trees in their communities and crack the nuts of the 

marula fruit to extract the precious kernels from which 

the oil is made.  The nuts are sold to the EWC, whose 

factory in Ondangwa is responsible for the extraction 

and marketing of the marula oil.  Figure 6 below shows 

total production and income generated from the 

kernels.  Production in 2009 was 13.7 tonnes, some 

14 tonnes less than in 2007.  This decline was partly as 

a result of flooding and poor fruiting in the region, but 

other market factors also played a role.  The total 

income received by the producers (mostly women in 

rural areas) was N$495 000 in 2007, N$381 000 in 

2008 and N$259 920 in 2009. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Products:  Marula is used to produce food oil and 

various beverages. From a commercial point of view, 

however, marula oil for cosmetic applications is 

currently the most important product. 
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Figure 6:  Total marula kernel production (2007 – 2009) 
Source:  CRIAA SA-DC 

 

Plant uses:  Marula is an important component of 

people’s diets in many parts of southern Africa, 

including the north-central regions of Namibia.  

Marula food oil and marula wine have been favourite 

products in the traditional communities for many 

centuries.  Marula oil is used as a cooking oil, baked 

kernels are mixed with foods as a spice, and refined oil 

is used as a lotion to soften the skin.  The by-product 

from the kernels is used as chicken feed. 

 

In the cosmetics industry, marula oil is generating a 

great deal of excitement because of its exceptional 

oxidative stability, which makes it an ideal cosmetic 

ingredient.  Its antioxidant properties and the fact that 

it is easily absorbed by the body make it an ideal light 

body oil for aromatherapy and for a range of topical 

skin moisturising lotions. 

 

Export market:  Virgin marula oil is exported to France 

and various marula oil cosmetics and skin care 

preparations are available in The Body Shop  

 

 

 

 

 

 

International outlets worldwide.  Marula oil is selling 

for higher prices in international markets than other 

indigenous natural products due to its high degree of 

purity, its scarcity and its beneficial properties. 

 

The total export value of marula oil was estimated at 

N$1 162 250 (€105 320) in 2007, N$905 000 (€74 150) 

in 2008 and N$564 113 (€51 283) in 2009.  

 

Development in the market:  As there are presently 

few marula products in the local markets, there is 

scope for the commercialisation of marula in Namibia 

and the southern African region.  Before 

commercialisation can be undertaken, however, there 

is a need to determine the extent of the resource base 

and the type of products that could be produced to 

justify any commercial undertaking.  

 

 

Figure 7:  Total marula oil exports (2007 – 2009)  
Source:  CRIAA SA-DC 

 

Market outlook:  Initiatives are underway in the 

marula sector to develop marula products for the local 

market.  It is anticipated that a food oil will be 

launched on the local market in early June 2010 to 

coincide with the Namibia Tourism Expo in Windhoek.  
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KALAHARI MELON 
 

 

Scientific name: Citrullus lanatus 

Common name: 
Kalahari melon seed, 

tsamma  

Commercially 

harvested: 

North-central regions, 

Caprivi and Kavango regions  

Exports (2009): 6 tonnes  

Export value (2009): N$616 948 

Number of organised 

producers/harvesters 

(2009): 

1 393  

 

Production:  Kalahari melon is indigenous to the 

Kalahari Desert and is now being harvested for com-

mercial purposes in the north-central regions and 

Caprivi and Kavango regions.  Production figures have 

increased since 2007.  A total of 60 tonnes of seeds were 

collected in 2009, which is 35 tonnes more than in 2007.  

In 2009, about 1 393 people were recorded as being 

involved in the harvesting of Kalahari melon seeds for 

the export market.  The income generated by the 

producers amounted to N$100 000 in 2009. 

 

 

 

 

 

 

 

 

 

 

 

Products:  The main product is seed oil.  The oil is used 

to produce popular skin lotions, hair conditioning 

products and soaps based on traditional knowledge of 

the local people.  

 

 

 

 

 

 

 

 

 

 

 

 

Figure 8:  Total production of KMS (2007 – 2009) 
Source:  CRIAA-SA-DC 

 

 

Plant uses:  Kalahari melon seed oil is well known as a 

traditional moisturiser that protects the skin against 

the sun.  The seed oil contains glycosides of palmitic, 

stearic, oleic and linoleic acids.  The cosmetics industry 

uses the oil for incorporation into skincare 

formulations to access its moisturising, regenerating 

and restructuring properties, as it contributes to the 

integrity of the cell wall and to the suppleness and 

beauty of the skin.  It plays a role in the regulation of 

hydration and the regeneration of the epidermis. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 9:  Total KMS oil exports (2007 – 2009) 
Source:  CRIAA-SA-DC 

Export market:  The domestic market for Kalahari 
melon seed products is small, and the sustainability of 
the sector depends on the export market.  Exports in 
2008 and 2009 amounted to 13 389 kg of oil, worth 
N$1 538 198.  

Development in the market:  The Indigenous Plant 
Task Team (IPTT) made funds available for a breeding 
project to improve seed oil characteristics in selected 
Namibian Kalahari Citrullus lanatus lines to support 
increased production of Kalahari melon seed oil.  This 
project is still underway, and once completed, it could 
provide high value seeds for cultivation in the north-
central regions to increase the supply base for Kalahari 
melon seeds.  Rural women currently harvest most of 
the products for export from semi-cultivated or wild 
sources. The plant does well under cultivation in 
communal areas as it is well adapted to surviving dry 
periods and high-stress conditions.   

Market outlook:  The demand for Kalahari melon seed 
oil dropped in the international market when The 
Body Shop International announced that it would 
discontinue its use of the oil in its cosmetic products 
range by 2011.  This constitutes a serious challenge for 
the sector in Namibia.  Efforts are underway to 
explore new markets and opportunities for new 
cosmetic and food oil applications.   
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XIMENIA 
 

Scientific name:  
Ximenia americana; 

Ximenia caffra  

Common name: ximenia, sour plum 

Commercially 

harvested: 

North-central regions, 

Caprivi and Kavango regions 

Exports (2009): 0 

Export value (2009): 0 

Number of organised 

producers/harvesters 

(2009): 

491  

 

Production:  Ximenia is a fruit tree that occurs widely 

throughout much of the northern and north-eastern 

parts of Namibia.  There are two ximenia species, 

namely  X. americana and X. caffra.  The kernel of the 

ximenia yields a seed oil which is used commercially in 

cosmetic preparations.  For many years, the local 

communities in the Eenhana area of Ohangwena 

Region have harvested ximenia fruit and cleaned and 

cracked the seeds in order to sell them to a central 

agent in Windhoek for the export market.  

 

  

Figure 10:  Total production of ximenia (2007 – 2009) 
Source:  CRIAA-SA-DC 

 

As shown in Figure 10 above, both production and 

income generated were high in 2008.  This was due to 

the increased demand from the international market 

for ximenia oil.  The main supply of kernels for the 

export market in 2008 came from the Tulongeni 

Twahangana producer group in Ohangwena Region.  

There was a significant drop in the demand for 

ximenia oil in 2009, and no international buyers could 

be found for the kernels that were harvested.  

 

Approximately 500 people were involved in the 

harvesting and cracking of Ximenia seeds for oil for the 

export markets in 2009/2010.  

 

Products:  The most interesting ximenia product is the 

seed oil, which is  extracted from the kernel.  

 

Plant uses:  People from Kunene Region harvest 
ximenia fruit for their own consumption.  It has been 
estimated that between 20 kg and 25 kg of ximenia is 
harvested annually per householder for own use.  The 
oil is applied to the skin as a lotion and perfume, and it 
is also used for medicinal purposes.  The oil has been 
shown to be an effective treatment for dry skin that is 

prone to ageing since it increases moisture levels and 
improves the function of sebaceous tissues.  Ximenia 
oil is valuable in the cosmetics industry  because it 
contains saturated and mono-unsaturated fatty acids 
which render it stable and not prone to oxidation. 
 
Export market:  The main international market for the 
oil is France, and in 2008, the demand for the oil in 
that market outstripped supply.  A study has been 
conducted to investigate the feasibility of extending 
the harvesting network to eastern Kavango and 
western Caprivi regions. 
 
Figure 11 below shows the increase in ximenia exports 
in 2008, which generated earnings of close to 
N$900 000, as compared to 2007, when earning 
amounted to N$500 000.  It is also interesting to note 
that as a result of a drop in international market 
demand, no trading activities were recorded for 2009, 
although the long-term prospects remain positive.  It is 
believed that the 2009 financial crisis contributed 
significantly to the sudden drop in demand.  The 
sector is looking at improving processing technologies 
to increase yields, and thereby to provide a cheaper 
product and revive the market. 
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Figure 11:  Total ximenia oil exports (2007 – 2009) 
Source:  CRIAA SA-DC  

 

 

Market outlook:  Market demand for oils seems to 

have been reviving since October 2009, with Aldivia, 

the main buyer in France, reporting that market orders 

are returning.  The market outlook for 2010 looks 

positive, and the organic ximenia market section 

continues to grow.  In the absence of organic certifi-

cation, however, Namibian ximenia has not yet 

entered this niche market. 

  

 

Recent market trend analysis shows that consumers 

are becoming more aware of what they are putting 

onto their skins, and that the potential dangers 

associated with synthetic chemicals are leading 

manufacturers to move towards natural ingredients 

and formulations.  This has had the effect of increasing 

international demand for organic products.  Process-

ors of ximenia should consider obtaining organic 

certification in order to access this niche market.  

 

COMMIPHORA (OMUMBIRI) 
 

Scientific name: Commiphora wildii 

Common name: commiphora, omumbiri 

Commercially 

harvested: 
Kunene Region  

Exports (2009): 5 tonnes 

Export value (2009): N$250 520 

Number of organised 

producers/harvesters 

(2009): 

535  

 

Production:  Commiphora, or omumbiri, is harvested 

in Kunene Region.  The harvest period for the 

omumbiri resin is from October to the onset of the 

rains, usually in February.  The trees produce the resin 

in response to the high temperatures experienced 

during the hot, dry season.  

Commercial harvesting commenced in 2007, when 

5 tonnes of resin worth US$50 000 was harvested in 

two conservancies by 319 conservancy members, 206 

of whom were women; the harvesters earned over 

N$250 000.  Integrated Rural Development and Nature 

Conservation (IRDNC) is involved in the pre-purchase 

of the raw materials from the harvesters.  The second 

commercial harvest of omumbiri commenced in 

October 2008, with harvesters being paid N$50/kg 

immediately upon delivery of the resin to the buying 

point.  The World Wildlife Fund (WWF) in Namibia and 

the ICEMA project have been instrumental in 

providing additional funds to increase the revolving 

plant fund that allowed for the pre-purchase of the 

resins in 2008. 

  

 

There are five conservancies in Kunene Region, with approximately 535 members engaged in the harvesting of the 

resin.  As noted, during the 2008/2009 harvesting season, the total harvest amounted to 6 094 kg and was worth 

N$304 270.  Production was lower for the 2008/2009 season because of the outbreak of measles in the region, as a 

result of which harvesting ceased prematurely. 

Development in the market:   

A setback was experienced during the 

2009 season when it was reported that 

allergies were developing amongst 

harvesters who processed the kernels.  

However, research conducted in Swaziland 

has demonstrated that the allergy does 

not directly originate from the ximenia 

plant material itself, but from a mould that 

develops on the kernels.  Proper handling 

and storage of the kernels should 

therefore eliminate the allergic reaction.  

Experience has also shown that the oil 

itself is not allergenic, and this episode 

should not damage the reputation of the 

oil as a cosmetics ingredient.  
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Photo: WH 

     Photo: WH 

    Photo: WH 

Table 3:  Total commiphora resin harvest and income per conservancy (2008/2009)  

 

Source:  IRDNC 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 2007/2008 2008/2009 

Conservancies 
Harvest  

(kg) 

Income  

(N$) 

Harvest   

(kg) 

Income  

(N$) 

Marienfluss 950 47 500 1 540 77 000 

Okondjombo   530 26 480 

Orupembe 1 693 84 680 1 385 69 270 

Puros 1 781 89 070 1 919 95 520 

Sanitatas 585 29270 720 36 000 

Total  5 010 250 520  6 094 304 270 

A still has recently been acquired and will 

be installed in Opuwo to add value through 

first-level processing by the producers. 

Products:  The main product harvested for 

the export market is the resin, which is used 

for perfumes, essential oil for scented 

candles, and incense.  

Plant uses:  The “perfume plant”, as it is 

known in Kunene Region, has traditionally 

been used by Himba women as a perfume 

that is mixed with ochre and butterfat.  

 

Export market: The main markets for the resin are in Europe, South 

Africa and Australia.  The main buyers in these markets are Behave 

(France), House of Mirr (South Africa) and Mt Romance (Australia). 

Behave has been the main buyer of the resin, purchasing 2 000 kg in 

2008/2009, followed by Mt Romance (250 kg) and House of Mirr (50 

kg).  In a memorandum of understanding signed with the 

conservancies, Behave agreed to purchase the resin at US$10/kg.  Due 

to the economic downturn in 2009, only two tonnes of the six tonnes 

of resin harvested has been sold to the international buyers.  

Developments in the market:  A number of conservancies in Kunene 

Region have been negotiating a benefit-sharing agreement with 

Afriplex, the final user of commiphora in South Africa.  This is intended 

to place the conservancies in a better position to profit from their 

resources and to provide incentives for the conservation and 

sustainable utilisation of their indigenous resources.    

Market outlook:  The demand for commiphora resin in the markets 

where it is sold has been encouraging since the first harvest in 2007, 

and future prospects appear to be positive.  Following the low sales 

experienced in 2009, the international market for resin has revived.  

IRDNC has started selling the materials harvested in 2009 and has 

signed a contract with Afriplex, who have shown much interest in the 

resin.  However, the 2009/2010 harvesting season has been severely 

affected by the outbreak of measles, which incapacitated many 

conservancy members. 
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Mopane (Colophospermum mopane) 
Photo: WH 

Silver-leaf terminalia (Terminalia sericea) 
Photos: DC 

 

Jackal berry (Diospyros mespiliformis) 
Photo: BC 

 

 

MARKET SURVEY CONCLUSION 
 

The overall market analysis suggests a revitalised industry for 2010, as market demand for most of INP products has 

started to strengthen.  Consumers in the international markets are emerging from the recession, and are willing to pay 

premium prices for natural, organic, Fair Trade and healthy products.  More input may be needed to enable the INP 

industry in Namibia to become innovative in product development, to keep pace with market demands, to comply 

with the standards and certification requirements imposed by the global market, and to remain competitive within 

the southern African region, where other stakeholders also have access to many of the same resources.   

 

 

SOME OTHER INP RESOURCES OF POTENTIAL COMMERCIAL INTEREST 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Makalani palm (Hyphaene petersiana)  
Photo: BC 
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Monkey orange (Strychnos cocculoides) 
Photo: PhytoTrade Africa 

Manketti fruit 
Photo: DC Manketti leaves 

Photo: BC 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

  
 

 

 

 

 

 

 

 

 

 

 

 

For more information on this report or enquires relating to indigenous natural products in Namibia, please contact: 

 

The IPTT Secretariat 

National Botanical Research Institute 

Plant Product Development Section 

Ministry of Agriculture, Water and Forestry   

Private Bag 13184, Windhoek,  Namibia  

Tel: +264 (61) 202 2012 / 202 2015 

Fax: +264 (61) 258 153 

Email: stevec@nbri.org.na   

 loide@nbri.org.na  

 

Millennium Challenge Account Namibia 

Indigenous Natural Products Activity 

Atlas House  

P.O. Box 23005, Windhoek, Namibia  

Tel: +264 (61) 410 434 

Email: dave@mcanamibia.org   

 luahengo@mcanamibia.org 

 

 

Photos: Dave Cole (DC); Barbara Curtis (BC); Joh Henschel (JH); William Hofmeyr (WH); Peggy Poncelet (PP); NBRI; PhytoTrade Africa 

Editing and layout: William Hofmeyr 

INP Market Bulletin is produced by MCA-N with funding through Millennium Challenge Corporation, and compiled 

with information supplied by the NBRI, Directorate of Agricultural Research and Training, MAWF.    
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!nara (Acanthosicyos horridus) 
Photo: JH 

 

Manketti (Schinziophyton rautanenii)  
Photo: BC 

 


